
The Partners Resource Center is the equivalent of having 
an extra central midfielder, as the Foundation assists 
us in collecting and distributing information about field 
projects across the United States. With such assistance, 
FieldTurf is able to provide better service, install more 
fields, and ultimately make a greater impact on the 
ever-growing numbers who are playing, coaching, and 
refereeing soccer.

	 John Gilman
	 CEO
	 FieldTurf

The meaning of the word “partner” has, in many ways, 
been overstated and misunderstood in today’s world of 
sport related sponsorships. This is not the case, however, 
as it applies to the U.S. Soccer Foundation. Qualities 
such as focus, professionalism, and return come to mind 
when asked to describe this organization. Very simply, 
the U.S. Soccer Foundation is a true partner and under-
stands that word’s meaning with utmost clarity.

	 Don Wetmore
	 Vice President of Sales and Marketing
	 Kwik Goal

As soccer continues to grow exponentially, the need for 
quality fields has become a necessity. Our relationship 
with the Foundation has allowed John Deere Landscapes 
to provide Foundation Community Partners with both 
the expertise and tools needed to build, maintain, and 
enhance soccer fields.

	 Tom Childers
	 Vice President, Marketing
	 John Deere Landscapes

Applying a team philosophy to work done off the field, the U.S. 
Soccer Foundation has created relationships with Corporate Partners 
committed to developing the game in this country.

Established with the surplus funds generated by the 1994 FIFA World 
Cup, the Foundation is the Major Charitable Arm of Soccer in the 
U.S.  Utilizing soccer as a vehicle for positive change in communities 
across the country, the Foundation is dedicated to the growth and 
development of the game.  The Foundation has provided over $45 
million dollars in grants, loans, and investments to develop a soccer 
nation.  The Foundation’s programs include:

•	 Grants which support the participation of soccer players, 
coaches, and referees;

•	 All Conditions Fields Grants, which support the construction 
of state-of-the-art synthetic grass soccer fields;

•	 The Passback Program, which facilitates the collection of 
new and gently used equipment for distribution to players 
worldwide; and

•	 Soccer community tools, such as our Partners Resource 
Center, which provide expertise and discounted products to 
the soccer community.

For additional information, please feel free to contact us at 
prc@ussoccerfoundation.org 

or visit our website at ussoccerfoundation.org.  
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Hudson River Park Pier 40 (New York, NY)

Hollywood Police Athletic League (Los Angeles, CA)



ballardsports.com

Ballard Sports, the Foundation’s Supplier for Soccer Facil-
ity Maintenance and Construction Services, provides our 
Community Partners with preferred pricing for services 
such as site master planning, design, construction, and 
maintenance of soccer facilities.

Clough Harbour Sports, the Foundation’s Supplier for 
Soccer Facility Design and Planning Services, provides our 
Community Partners with expertise in soccer facility de-
sign. Clough Harbour’s full service approach allows them 
to build world-class projects without breaking budgets.

Eurosport, the Foundation’s National Partner for Soccer 
Equipment and Uniforms, was founded in 1984 to pro-
vide high quality, hard to find soccer gear, at reasonable 
prices, through its nationally circulated catalog. The 
catalog embodies the company’s passion for the game 
and the people who play, coach, and support soccer.  

FieldTurf, the Foundation’s National Partner for Synthetic 
Grass Soccer Field Surfaces, received the first FIFA Certi-
fication for a synthetic grass surface in 2001. FieldTurf’s 
select components, patented formulation, and construc-
tion/installation methods allow them to emulate the 
best natural grass fields.

Hunter Industries, the Foundation’s National Partner for 
Irrigation Equipment, is one of the world’s leading manu-
facturers of irrigation equipment for turf, landscape, and 
soccer fields. Hunter Industries’ focus is on landscape 
irrigation with a significant part of its business centering 
on the proper care and maintenance of sports turf.

cloughharbour.com

soccer.com

fieldturf.com

hunterindustries.com

internationalsportsimages.com

International Sports Images, the Foundation’s Supporter 
for Digital Media and Photography, has served as the 
official photographer for the U.S. Men’s and Women’s 
National Soccer Teams for more than 10 years.

John Deere Landscapes, the Foundation’s Supplier for 
Irrigation and Landscape Supplies, provides discounted 
products to build, maintain, and enhance soccer fields.

johndeerelandscapes.com

Kwik Goal, the Foundation’s National Partner for Goals, 
Nets, Field Equipment, and Mobile Seating, was founded 
in 1981 with the purpose of fulfilling the growing needs 
for portable soccer goals. Almost 25 years later, Kwik 
Goal is North America’s largest manufacturer of soccer 
goals and training equipment.

kwikgoal.com

Musco Sports Lighting, the Foundation’s National Partner for 
Sports Lighting, has focused on the design and manufacturing 
of sports lighting for more than 20 years. Musco provides solu-
tions to questions such as, how much light is enough? How can 
installation, operation and maintenance costs be minimized? 
How can a lighted soccer facility be a good neighbor?

www.musco.com

NikeGO is Nike’s signature U.S. community affairs 
initiative and the company’s long-term commitment to 
getting children more physically active. The program’s 
mission is to increase physical activity in youth ages 8-
15, offering them the support and motivation to become 
physically active, stay healthy, and have fun.

nikego.com

TGI Systems, the Foundation’s Supporter for Graphic 
Signage, is an innovative leader in the sports graphic 
industry. TGI designs and manufactures state of the art, 
computer-generated signage for arenas, stadiums, uni-
versities, leagues, federations, and sporting events.

worldwidetgi.com

The U.S. Soccer Foundation
Partners Resource Center

The Partners Resource Center offers our Community 

Partners a comprehensive resource for planning, 

designing, budgeting, and developing soccer projects 

and programs.  “We have put together an unparalleled 

support network as part of the Partners Resource 

Center,” explains John Koskinen, President of the U.S. 

Soccer Foundation. “This unique set of partnerships 

helps us fulfill our mission and enhances the cost-

saving opportunities available to our Community 

Partners through proven soccer industry leaders.” 

Red Shield Youth & Community Center (Los Angeles, CA)- Before

Red Shield Youth & Community Center (Los Angeles, CA)- After

Toro, the Foundation’s Supporter for Turfgrass Maintenance 
Equipment, is a worldwide leader in turfgrass maintenance 
equipment for soccer fields. Toro provides our Community 
Partners with significant discounts towards the purchase 
of products such as mowing equipment, utility vehicles, 
aerators, line painting equipment and field marking paint. toro.com


