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Soccer	used	to	be	a	relatively	quiet,	minor	
sport	in	the	United	States.

Throughout much of the 1970’s and into the early 1980’s, The 

World’s Game certainly enjoyed its following.  With the legendary Péle and 

a host of other international stars leading the way, the North American 

Soccer League (NASL), with teams across the U.S. and Canada, averaged 

13,000 fans a game in its heyday.  Meanwhile, the Major Indoor Soccer 

League, American Indoor Soccer Association and the National Professional 

Soccer League dominated the indoor scene.  

For the better part of two decades, soccer built a small, but generally 

enthusiastic following.  However, like its predecessors  dating as far back 

as the ethnic leagues at the turn of the last century, leagues came and 

went, including the mighty NASL.

For that small but passionate collection of soccer fans, life in the 1980’s 

held little hope of a major professional league here in the United States.

And	then	…	suddenly	…	everything	changed	…

After failing in an initial bid to host the 1986 World Cup Finals, U.S. 

Soccer offi cials convinced FIFA to award the United States the 1994 

World Cup tournament, the world’s most prestigious sporting event, with 

the hope that the World Cup would help U.S. Soccer create a new profes-

sional soccer league.  Years of preparation paved the way for what eventu-

ally became the fi nest – and most successful – sporting event in history.  

And with the U.S. Men’s National Team keeping pace, fi rst by qualifying 

for the 1990 World Cup in Italy and then by reaching the second round 

of the 1994 World Cup, the groundwork for future success was clearly 

established.  

But with skeptics still abounding, concerns were raised that the United 
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Highlight	Reel
Timeline of Major 
Events in U.S. 
Soccer History 
Since 1994

1994

• United States hosts 
FIFA Men’s World Cup.

• DC Scores program 
(eventually America
Scores) helps bring soc-
cer and creative writing 
together for student-
athletes in urban public 
schools.

1995

• U.S. Soccer Foundation 
starts up with an endow-
ment of $50 million.

• U.S. Women’s National 
Team places third at   
World Cup.

• U.S. Men’s National 
Team wins U.S. Cup.

• First Women’s College 
Soccer Summit.

States’ hosting of the 1994 World Cup was truly the top of the mountain.  

Enter	the	U.S.	Soccer	Foundation.

Created from the surplus funds generated by the 1994 World Cup, the 

U.S. Soccer Foundation was established to “create the legacy” that was 

to survive those wonderful days in June and July, ten years ago.  With its 

support of national soccer entities and events – among them, Major League 

Soccer (MLS), the Women’s United Soccer Association (WUSA), the 1999 

and 2003 FIFA Women’s World Cups — along with fi nancial grants to 

create new fi elds, programs and facilities, the U.S. Soccer Foundation has 

clearly lived up to its mission of Enriching Lives Through Soccer ®.  

The pages of this Annual Report document those events in which 

the Foundation has been involved over the past 10 years, as part of the 

continuous growth and expanded popularity of the sport in the United 

States. Bringing soccer to communities, individuals and fans that may 

not otherwise have had such access is as important as watching the U.S. 

Men’s National Team qualify for the 2006 World Cup … or watching the 

U.S. Women’s National Team capture Olympic Gold.

After	all,	they	are	all	part	of	the	same	legacy.

So, as we celebrate 10 years of the U.S. Soccer Foundation, we are 

really celebrating that period of U.S. Soccer history in which the game 

evolved from a relatively quiet, minor sport to one that has captured the 

interest, attention and admiration of die hard soccer fans, mainstream 

sports fans and the general public, both here in the U.S. and around the 

world.

In this way the Foundation is truly Celebrating the Past as we continue 

our mission of Building the Future.

VIVIIVIII
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The Foundation has been and continues to be a responsible steward 

of its resources. Thanks to the dedication of our Board and Investment 

Committee, we have preserved the value of our original endowment over 

these last ten years.

Since its establishment, the Foundation has taken a leading role 

in advocating for the continuous development of the sport at all levels.  

The Foundation is now the major charitable arm of soccer in the United 

States and has helped tens of thousands of men, women and children 

enjoy the game of soccer. Over $38 million dollars in grants, loans and 

investments have been made to develop a soccer nation – more than 

280 program grants have been made to support new fi elds, bring playing 

opportunities to those in economically disadvantaged communities, and 

support development of our next generation of National Team players.

The Foundation has also supported major events such as the 1999 

Women’s World Cup in the United States and been a voice for soccer in 

our nation’s capital.  Our Partners Resource Center has continued to blos-

som, providing a valuable resource for many communities building soccer 

programs and fi elds.  And, thanks to a strong partnership with the U.S. 

Soccer Federation, our youth and senior National Teams now have a fi rst-

class Training Center within the Home Depot Center in Carson, California.  

But, then there’s the Building the Future part, and we have wonderful 

plans for the next ten years as well.  First and foremost, we would like to 

increase external support from our partners and donors for the Foundation’s 

core programs, tied to expansion of opportunities to play the game at all 

levels.  As we have done with America SCORES, the Foundation will continue 

to support programs that challenge the body as well as the mind, building 

children’s skills on the soccer fi eld and in the classroom.

Pep	Talk
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A Decade of Vision and Accomplishments

From its inception, the U.S. Soccer Foundation has focused on the 

future, taking a proactive role to enhance, assist and grow the sport of 

Soccer in the United States.

Yet, as we began work on this, our 10th Anniversary Annual Report, we 

came to the realization that, while much work is yet to be done, we truly 

have accomplished a great deal since establishing the Foundation in 1994 

to manage the surplus funds generated by the 1994 World Cup held in the 

United States. 

This realization gave birth to the theme for this Annual Report: 

Celebrating the Past ... Building the Future.  Our goal is to provide you 

with an overview of some of our past accomplishments as well as insights 

into the future directions of the Foundation.  

u s s o c c e r f o u n d a t i o n . o r g
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• U.S. Soccer Federation 
enters into an historic 
partnership with Nike.

1996

• Major League Soccer 
kicks-off inaugural 
season.

• U.S. Women’s National 
Team wins fi rst ever gold 
medal at Olympic Games 
in Atlanta.

•U.S. Women’s National 
Team wins Brazil Cup and 
U.S. Cup.

1997

• Nike Project-40 
founded to provide 
educational opportunities 
to top players.

VIVIIVIII

Timeline of Major 
Events in U.S. 
Soccer History 
Since 1994Pep	Talk

Through our various fi elds programs, the Foundation would like to 

see at least 200 fi elds built during the coming decade, with a focus on 

communities where none has previously existed. In addition to providing a 

safe activity area for children, such fi elds also encourage children to live 

healthier and more physically active lives.

We also hope to expand our Passback program until we are recycling 

more than one million items of gently used equipment every year. And, we 

envision providing 500 grants across the U.S. for the development of play-

ers, coaches and referees. But we’ll only be able to accomplish all of this 

with the continued support of our partners and donors.

Soccer has grown tremendously in the United States in the last ten 

years, and this 10th Anniversary Annual Report underlines the role the 

Foundation has been proud to play. We have been supported by dedicated 

Board and Committee members and an active management team, but, 

on behalf of the Board of Directors and the many benefi ciaries of the 

Foundation’s resources, I want to particularly thank Jim Hamilton for his 

10 years of service as our Chairman.

This then is our celebration of the past – and now we get back to the 

work of building the future!

Sincerely,

Brad Hays
Chairman, Board of Directors
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●	Develop non-investment revenue from public and private sources, to 
support the mission and criteria of the Foundation

CRITERIA	FOR	FOUNDATION	SUPPORT

The Foundation emphasizes projects or programs that have a signifi -

cant impact on furthering the Foundation’s mission.

In addition, priority will be given to projects or programs where:

1. The Foundation’s commitment of resources has a signifi cant impact 
on the project or program;

2. The project or program affords the Foundation the opportunity to  
develop alliances or partnerships;

3. The impact of the project or program and the Foundation’s involve-
ment in it are measurable;

4. The Foundation supports but does not operate the project or program.

FOR	THE	YEAR	2005,	THE	FOUNDATION’S	FOCUS	
WILL	BE:

●	Projects or programs with emphasis on the development of players, 
coaches, and referees.  

●	Special emphasis will be placed on projects or programs that focus 
on the economically disadvantaged in urban areas.

6

Game	Plan
“To enhance, assist and grow the sport of Soccer in the United States”

GUIDING	PRINCIPLES

●	Be a responsible steward of the Foundation’s Resources

●	Provide resources for the sport in support of the United States 
Soccer Federation’s Vision and Mission

●	Be an advocate for the sport and promote cooperation with and sup-
port from National and local governments
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The following are signifi cant Foundation programs, established to meet 

the Foundation’s goals.

I.	Development	of	Players,	Coaches	and	
Referees.

a. Program Grants
U.S. Soccer Foundation grants provide structural and fi nancial support 

for programs or projects that develop players, coaches, and referees.  To 

increase the impact of Foundation programs, special attention is now be-

ing provided to those in economically disadvantaged urban areas.  Grant 

applications are available on line for anyone undertaking a non-profi t, 

soccer-specifi c venture.

Since the grants program commenced in 1995, nearly $17 million in 

both cash and equipment grants have been awarded to various organizations.

b. Passback: No shirt. No shoes. No soccer!
Along with its partners Eurosport and Kwik Goal, the Foundation 

administers the Passback program through which players and families do-

nate new or gently used soccer equipment for use by those less fortunate 

across the country. 

This year, the program was focused on individual Passback events held 

by nine Major League Soccer teams.  The Foundation issued a Passback 

Team Challenge: the MLS team collecting the most equipment earned 

the prestigious U.S. Soccer Foundation Humanitarian Team of the Year 

Award, presented at the 2004 MLS Cup Gala.  With more than 3,690 

items collected, the Los Angeles Galaxy swept the fi eld and won the 

program’s inaugural challenge. 

The Foundation has also identifi ed for Eurosport’s Passback program 

recipients in countries around the world. Eurosport, with the support of its 

Goals
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• U.S. Soccer Secretary 
General Hank Stein-
brecher testifi es before 
U.S. Senate on public 
funding for recreation, 
including the Land and 
Water Conservation Fund 
(LWCF) and Urban Park 
and Recreation Recovery 
Program (UPARR).

1998

• U.S. Men’s National 
Team Competes in First 
Round of World Cup in 
France. 

• U.S. Women’s National 
Team wins USA Cup.

1999

• U.S. Women’s National 
Team Wins World Cup, 
beating China in front of 
92,000+ fans at the Rose 
Bowl.  It was the largest 
crowd for a women’s 
sporting event ever!  TV 
ratings surpass 1994 
Men’s Word Cup Final. 
Team named ESPN’s Team 
of the Year.

Creating Signifi cant Programs Meets Foundation Goals

VIVIIVIII

“New program facilities, safe structured play, 
cultural interaction, league events, and the 
changed lives are all a testament to the impact 
the Soccer Foundation’s investments make. 
The U.S. Soccer Foundation made a crucial 
investment in us and we have seen dramatic 
changes as a result.“ 

–	Art	Erickson,	Urban	Ventures	
Leadership	Foundation

Timeline of Major 
Events in U.S. 
Soccer History 
Since 1994
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soccer coaches and creative writing mentors, thereby fostering and sup-

porting the student-teacher relationship.  Students develop their minds, 

bodies, leadership skills, confi dence, and community involvement.

Founded in 1994, this program has expanded across the nation with 

the Foundation’s support. It has impacted more than 10,000 students in 

Washington, D.C., Boston, Chicago, Cleveland, Dallas, Denver, Los Ange-

les, Milwaukee, New York, San Francisco and Seattle. As a direct result of 

the program, there has been improved academic performance, increased 

school attendance, and decreased student involvement in dangerous and 

unsafe activities during the critical after-school hours. And, in the process, 

more than 700 teachers have become licensed soccer coaches.
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Goals

suppliers, has provided balls, shirts and equipment to children who love 

the game in Afghanistan, Haiti, and Iraq, often at the request of members 

of our armed forces serving in those countries.

The purpose of the Passback program is refl ected in its new motto: No 

Shirt.  No Shoes.  No Soccer!  This theme was developed by the Min-

nesota Thunder, an A-League Team, Thunder P.L.U.S., and the team’s 

public relations fi rm, Russell & Herder, as part of their Foundation Pass-

back campaign.  In 2005, the Foundation plans to work with teams and 

organizations beyond MLS to expand the program and bring its benefi ts to 

children – and needy adults – across the United States.

c. America SCORES
This after-school soccer program helps children grow both on and off 

the fi eld.  Public school teachers are encouraged to become both youth 

“Thanks to the Foundation’s Passback program 
and their support of our efforts, The Los Angeles 
Galaxy was able to distribute 3690 pieces of 
gently used equipment to the Hollywood Police 
Athletic League and the Long Beach Boys and 
Girls Club for the benefi t of hundreds of excited 
young boys and girls.” 

–	Andrea	Wymer,	Los	Angeles	Galaxy
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II.	Field	Development

a. Field Building Handbook & Starter Kit Program
No problem is more pervasive or challenging for coaches, players and 

clubs at the local level than fi nding a place to play.  As the population 

grows, land for fi elds disappears.

To help those interested in building a new fi eld, the Foundation has 

commissioned a Field Building Handbook.  Built on the experience of 

soccer teams and clubs across the country, this easy-to-use handbook will 

provide a step-by-step analysis of what is required to facilitate the devel-

opment of local playing venues.

In addition, the Foundation’s Field Building Starter Kit Program allows 

any organization with available land the opportunity to immediately create 

a soccer fi eld.  Along with its Offi cial National Partner, Kwik Goal, the 

Foundation has produced a one-stop shopping experience.  Those who 

purchase a Starter Kit through the Foundation receive discounted pricing 

on all essential equipment needed to play an offi cial game. 

b. Project 24/7 Fields
Along with our Offi cial National Partner, NikeGO, the Foundation has 

enlisted the expertise of FieldTurf, Kwik Goal, Musco Sports Lighting, 

and TGI Systems to lend support to fund the 24/7 Fields program.  This 

program is an initiative that assists in the development of fi elds that can 

be used, literally, 24 hours a day, seven days a week. Funded on a 50/50 

basis with NikeGO, the ten $100,000 grants each year support the cre-

ation of 50 soccer fi elds under this fi ve-year program.

A top of the line Musco Sports Lighting System illuminates the spe-

cially designed, all-weather, synthetic FieldTurf fi eld, allowing for constant 

• U.S. Under-23 Men’s 
National Team beats 
Canada to win bronze 
medal at 1999 Pan Ameri-
can Games.

• U.S. Under-18 Women’s 
National Team takes the 
gold medal at the Pan 
American Games.

• U.S. Under-21 Women’s 
National Team takes 
Nordic Cup Title.

• Nike names largest 
building on Beaverton, 
Oregon campus after Mia 
Hamm.

2000

• U.S. Women’s Under-21 
National Team wins 2nd 
straight Nordic Cup Title.

• U.S. Women’s National 
Team wins the Silver 
Medal at Olympic Games 
in Sydney, Australia. 

• U.S. Men’s Under-23 
National Team fi nishes 
4th in Sydney Olympics.
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“Having the U.S. Soccer Foundation as a founding 
partner of America SCORES is invaluable, not just 
for assisting us in bringing soccer and education 
to thousands of youngsters each year, but also as 
a symbol of our shared commitment to continue to  
‘enrich lives through soccer’ in the years ahead.” 

–	Paul	Caccamo,	President,	
America	SCORES

Timeline of Major 
Events in U.S. 
Soccer History 
Since 1994
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recreational areas, specifi cally soccer fi elds. 

The program is targeted at various urban and rural communities 

nationwide that are in close proximity to or part of a Superfund site. The 

EPA handles all aspects of remediation and works with the U.S. Soc-

cer Foundation and local stakeholders (municipality, soccer community, 

landowner, and other interested end-users) on the site development plan.  

Projects in Connecticut, Ohio, Pennsylvania and Virginia have all been 

developed over the past several years in partnership with the EPA and 

local soccer organizations committed to turning former industrial sites into 

playable green spaces.

Goals

play.  Requiring remarkably little maintenance, the 24/7 Field is durable 

and will not become unplayable due to inclement weather.  Providing for 

a complete soccer experience any time of the day, the package includes 

goals and benches from Kwik Goal, and TGI Systems signage.  Through 

its Grants Program, the U.S. Soccer Foundation helps ensure that this 

technology is more affordable for youth leagues throughout the nation, 

especially in large cities where the shortage of available fi elds makes the 

24/7 concept even more important. 24/7 Fields have been built and are in 

use in cities such as Chicago, Los Angeles, and New York.

c. EPA Fields
The Superfund Soccer Field Redevelopment Initiative is a commu-

nity-based program begun by the Foundation and the U.S. Environmental 

Protection Agency (EPA) to safely turn former Superfund sites into   

“If not for the U.S. Soccer Foundation’s vision for 
the future, Met Oval would be a parking lot. The 
Foundation’s creation and its mission gave us the 
angel that we at Met Oval had prayed for. They 
have given new life to the oldest, continuous soccer 
venue in the country.”  

–	Jim	Vogt,	Executive	Director,	
Metropolitan	Oval	
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d. Lighting Finance
Soccer organizations just beginning to raise funds can immediately   

provide lighting for their playing fi elds with only a 25 percent down pay-

ment. Thanks to a program provided by the Foundation and its Offi cial 

National Partner, Musco Sports Lighting, the balance can typically be paid 

back through a four or fi ve-year payment plan.

These lighting systems help offset the severe fi eld shortage that 

confronts many areas of the country by increasing available playing hours 

per fi eld.  Musco Sports Lighting also includes positioning on the light 

standards for sponsorship banners, thus providing a vehicle through which 

organizations can solicit donations.

III.	Partnerships

a. Major League Soccer
Soon after the formation of the Foundation in 1994, a portion of the 

surplus funds from the 1994 World Cup were provided to Major League 

Soccer (MLS) to assist in its formation and startup. MLS completed its 

ninth year of competition in 2004. Through these years and in return for 

the Foundation’s fi nancial assistance, MLS has supported the Foundation 

in its goals of increasing awareness of its programs and operations.  Foun-

dation sign boards appear at every MLS game, public service announce-

ments are broadcast during each televised game, Passback events are 

held at team venues, tickets to games are made available for development 

purposes and MLS players appear at Foundation events.

In addition, through the joint efforts of the Foundation, MLS and Nike, 

the Project-40 Program has allowed emerging soccer stars to accelerate 

their pro careers without forgoing their college education.  When assigned 

2001

• Women’s United Soccer 
Association is founded, in 
part, by the Foundation.

• Mia Hamm named fi rst 
ever FIFA Women’s World 
Player of the Year.

• U.S. Women’s Under-21 
National Team wins 3rd 
Straight Nordic Cup Title.

• U.S. Men’s National 
Team qualifi es for 4th 
straight World Cup.

• Under-17 U.S. Men’s 
National Team advances 
to 9th consecutive Under- 
17 FIFA World  
Championship.

• Metropolitan Oval 
repaired and restored 
with Foundation 
assistance to become 
inner-city soccer haven 
in Queens, New York.

Goals VIVIIVIII

Timeline of Major 
Events in U.S. 
Soccer History 
Since 1994
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to an MLS Team as a Project-40 player, the player is eligible to receive 

academic funding from the United States Soccer Federation under a grant 

from the Foundation to the Federation.  This funding may include reim-

bursement for college tuition and other academic expenses.

Nearly 90 players have had some involvement with Project-40, 

including Landon Donovan, Freddy Adu, Tim Howard, and Bobby Convey.  

Currently, 25 benefi ciaries of the program are on MLS rosters, and several 

more play on high-profi le professional teams around the world.  While 

enrolled in this program, these players tour the world, showcasing the 

emerging strength of U.S. soccer talent.

b. AYSO, EPA, and The American Academy of Dermatology.

Together with the U.S. Environmental Protection Agency (EPA), the 

American Academy of Dermatology, Major League Soccer (MLS), and 

American Youth Soccer Organization (AYSO), the Make Sun Safety Your 

Goal program is an initiative to educate soccer players, families and fans 

about the dangers of skin cancer, and methods of prevention necessary to 

maintain a healthy and active lifestyle, as well as to address the incidence 

of increased skin cancer in America.

The goal of the program, and its website (www.makesunsafetyyourgo

al.org), is to engage American soccer players, fans and their families in 

outreach activities that directly educate soccer fans about the risks of skin 

cancer and types of sun safety choices they can make to avoid skin cancer 

while playing outdoors.
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U.S.	Soccer	Foundation	donates	to	31	
different	organizations,	including	8	special	
fi	eld	programs

In 2004, the U.S. Soccer Foundation made grant awards to 23 dif-

ferent groups nationwide as part of its annual grants cycle.  In addition, 

the Foundation made eight special “24/7 Fields Program” grants for the 

construction of full-size soccer fi elds that can be used around the clock by 

the burgeoning number of soccer participants.

For the 2004 cycle, the Foundation awarded 13 grants for soccer 

development programs, with the remaining money designated for capital 

fi eld and facility upgrades. In all, the Foundation has awarded more than 

$1 million in 2004, and through its history has provided nearly $17 mil-

lion overall to soccer groups and facilities through its core grants process 

alone.  Since its inception, the Foundation has provided nearly $40 mil-

lion through grants and other forms of fi nancial support.

The 2004 grants include a variety of community-based initiatives, 

ranging from a Hispanic player recruitment and development program in 

Utah to a New York City program to operate a summer soccer camp for 

youth on the Lower East Side of Manhattan.  

The Foundation’s 24/7 Fields Program is designed to provide groups 

and municipalities access to high-tech, low-maintenance synthetic turf 

surfaces to address the critical shortage of proper soccer playing fi elds.   

The eight 2004 24/7 Fields Program grants, each for $100,000, 

benefi ted the following organizations: 

• Aloha Community Project (Beaverton, OR);
• Century United of Pittsburgh (PA) Football Club;
• City of Sterling Heights (MI);
• Hudson River Trust (NYC);
• Saint Louis (MO) Youth Soccer Association;
• Seacoast United Soccer Club (Epping, NH);
• Richmond (VA) Strikers Soccer Club; and
• West-United Soccer Association (Limerick, PA) 

Each group will use the money to help construct new fi elds or to 

signifi cantly upgrade existing playing surfaces by installing FieldTurf and 

adding Musco Sports Lighting.

• Congressional Soccer 
Caucus founded with 
a mission to promote 
legislation, activities 
and events that promote 
soccer and issues affect-
ing the greater soccer 
community.

2002

• U.S. Women’s National 
Team Qualifi es for their 
4th straight World Cup.

• U.S. Women’s Under-19 
National Team Wins 
the fi rst FIFA Under-19 
Women’s World 
Championship.

• Men’s National Team 
reaches 2002 World Cup 
Quarterfi nals, eliminating 
powerhouse Mexico.

• Foundation celebrates 
a “Decade of U.S. Soccer” 
at a gala banquet in 
Washington, DC.
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The	Buildup VIVIIVIII

Over $1,000,000 in 2004 Grants Helps Enrich Lives

Timeline of Major 
Events in U.S. 
Soccer History 
Since 1994

U . S . 	 S O C C E R 	 F O U N D A T I O N 	 2 0 0 4 	 A N N U A L 	 R E P O R T

u s s o c c e r f o u n d a t i o n . o r g



Equipment, offers constituents of the Foundation signifi cant discounts on 

the purchase of products such as string trimmers, mowing equipment and 

compact tractors. www.johndeere.com

John	Deere	Landscapes, the Offi cial Supplier for Wholesale 

Nursery, Irrigation and Landscape Supplies, provides discounted products 

to, and assists in securing associated services for, those constituents 

interested in building, maintaining and enhancing soccer fi elds. 

www.johndeerelandscapes.com

Kwik	Goal, the Offi cial National Partner for Goals, Nets, Field 

Equipment and Mobile Seating, was founded in 1981 with the purpose 

of fulfi lling the growing needs for portable soccer goals. Almost 25 years 

later, Kwik Goal is North America’s largest manufacturer of soccer goals 

and training equipment. www.kwikgoal.com

Musco	Sports	Lighting has focused on the design and manu-

facture of sports lighting for more than 20 years. As the Offi cial National 

Partner for Sports Lighting, the company provides solutions for lighting 

soccer fi elds. www.musco.com

NikeGO is Nike’s signature U.S. community affairs initiative and the 

company’s long-term commitment to getting children more physically 

active. Nike has committed more than $2.5 million to the Foundation to 

promote the sport of soccer across the U.S. www.nikego.com

TGI	Systems, the Offi cial Supporter for Graphic Signage, is an inno-

vative leader in the sports graphic industry, often designing and manufac-

turing state of the art, computer-generated signage for arenas, stadiums 

and major sports events. www.tgiworldwide.com
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Assists
Foundation Partners With Industry Leaders On Partners Resource Center

The following members of the Partners Resource Center provide the 

Foundation with annual cash donations, in-kind products and services, 

marketing support, and discounted rates on products and services for its 

constituents.

Brotman•Winter•Fried	Communications, the Offi cial 

Supplier of Media Relations and Corporate Communications, is among the 

country’s top public relations fi rms for soccer. www.specialevent.com

Eurosport, the Offi cial Supporter for Soccer Equipment and Uni-

forms, was founded in 1984 to provide high quality, hard to fi nd soccer 

gear, at reasonable prices, through its nationally-circulated catalog. 

Eurosport presently assists the Foundation with its Passback Program. 

www.soccer.com

FieldTurf	is the Offi cial National Partner for Artifi cial Soccer Field 

Surfaces. All of its selected components, patented formula, and construc-

tion and installation methods allow the company to succeed in emulating 

the best natural grass fi elds. www.fi eldturf.com

Hunter	Industries, the Offi cial Supplier of Irrigation Equipment, 

is one of the world’s leading manufacturers of irrigation equipment for 

turf, landscape, and soccer fi elds. www.hunterindustries.com

International	Sports	Images, the Foundation’s Offi cial 

Supporter for Digital Media and Photography, presently serves as the of-

fi cial photographer for the U.S. Men and Women’s National Soccer Teams. 

www.internationalsportsimages.com

John	Deere	Equipment, the Offi cial Supplier of Maintenance 

�

U . S . 	 S O C C E R 	 F O U N D A T I O N 	 2 0 0 4 	 A N N U A L 	 R E P O R T

u s s o c c e r f o u n d a t i o n . o r g



Three additional projects/features are presently on the U.S. Soccer 

Foundation’s plate for 2005.

 
2005	Semi-Annual	U.S.	Soccer	Foundation	
Banquet

The Foundation will host a gala banquet in September 2005 in the 

Nation’s Capital to honor the U.S. Soccer community while raising funds 

for the U.S. Soccer National Training Center within the Home Depot 

Center in Carson, California.  This event typically honors members of the 

U.S. Men’s and Women’s National Teams (at all age levels), professional 

teams in all leagues (including MLS, WUSA, A-League and others) as well 

as amateur players, coaches, offi cials and administrators.  

U.S.	Soccer	Federation	National	Training	
Center	Capital	Campaign	

In 2005, the U.S. Soccer Foundation will spearhead a concerted 

effort, in partnership with the U.S. Soccer Federation, to raise funds for 

the U.S. Soccer National Training Center within the Home Depot Center 

in Carson, California.  The National Training Center supports the training 

and preparation for all 11 U.S. Men’s and Women’s National Teams that 

represent the United States in championships across the globe, as well 

as an Under-14 Developmental Program, Coaching Licensing Schools and 

Referee Training courses.  Naming opportunities for substantial support-

ers include fi ve different training fi elds, the Men’s and Women’s National 

Team locker room facilities, individual locker spaces, coaches locker 

rooms, National Training Center offi ce suites and individual offi ces, and 

the equipment room. All major donors will be recognized on a “Wall of 

Fame” located at the National Training Center as well as at the Federa-

tion’s headquarters at Soccer House in Chicago.

VIP	Ticket	Packages	for	2005	
ChampionsWorld	Series	

The U.S. Soccer Foundation has partnered with ChampionsWorld to 

create a unique fundraiser which supports Foundation programs while 

providing American soccer fans with VIP access to ChampionsWorld exhi-

bitions, which feature several of the world’s leading soccer powers during 

their summer tour of U.S. stadiums.  VIP benefi ts include premier seating 

to scheduled matches, access to training facilities, VIP reception tickets, 

merchandise discounts, special event tickets, complimentary World Cup 

qualifying match tickets and MLS game tickets.  

2003

• U.S. Women’s Under-21 
National Team Wins 6th 
Nordic Title in 7 years.

• Prominent European 
teams start to tour USA as 
part of ChampionsWorld 
Series Tour.

• Freddy Adu plays in 
U-17 and U-20 World 
Championships at age 14 
with U.S. Youth National 
Teams.

• U.S. Soccer Foundation 
teams with FieldTurf, 
Kwik Goal, Musco Sports 
Lighting, NikeGO and TGI 
Systems to unveil 24/7 
Fields Program.

• Ross Snyder FieldTurf 
Field dedicated in South 
Los Angeles—a template 
for the development of 
top-level fi elds in urban 
settings through the 24/7 
Fields Program.

15
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Extra	Time
The U.S. Soccer Foundation – Celebrating the Past … Building the Future

Timeline of Major 
Events in U.S. 
Soccer History 
Since 1994
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Gate	receipts
Year	ended	June	30,	2004June	30,	

Statement of Activities                   
  

                                                            Temporarily
 Unrestricted       Restricted                         Total

Revenue, gains, and other support: 
  Contributions  $          854,836  $                     - $          854,836
  Rescinded grants 1,198,742 - 1,198,742
  In-kind contributions  150,422 - 150,422
  Investment income 946,651 325,257 1,271,908
  Other income 114,015 - 114,015
  Net assets released from restrictions 983,331 (983,331) -
 
Total revenue, and other support 4,247,997 (658,074) 3,589,923
 
Expenses: 
  Program services: 
    Grants 2,873,873 - 2,873,873
    Communications 538,641 - 538,641
    Government relations 205,735 - 205,735
    MLS awareness  983,331 - 983,331
 
Total program services 4,601,580 - 4,601,580
 
Supporting services: 
  Management and general 889,152 - 889,152
  Development 466,409 - 466,409
 
Total supporting services 1,355,561 - 1,355,561

Total expenses 5,957,141 - 5,957,141
 
Decrease in net assets before change in 
  the fair value of investments  (1,709,144) (658,074) (2,367,218)

Change in fair market value of investments  10,157,631  -` 10,157,631

Increase (Decrease) in net assets 8,448,487 (658,074) 7,790,413
Net assets, beginning of year 47,448,516 4,791,171 52,239.687
 
Net assets, end of year  $     55,897,003  $      4,133,097  $      60,030,100
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Statements of Financial Position

                                                                       2004                        2003

Assets 

Cash and cash equivalents  $    2,625,937 $    1,251,969

Contributions receivable  51,848 251,481

Investments 61,681,161 54,502,247

MLS note receivable 4,133,097 4,791,171

AYSO note receivable 1,476,659 1,486,793

Fixed assets, net 31,108 36,465

Other assets 18,783 107,291

 

Total assets $  70,018,593 $  62,427,417

 

Liabilities and net assets 

Accounts payable  $       371,989 $       269,831

Grants payable 3,337,810 3,988,804

Player development grant 5,500,000 5,500,000

Line of credit payable – Merrill Lynch 526,024 205,695

National Training Center payable 252,670 223,400

 

Total liabilities 9,988,493 10,187,730

 

Net assets 

Unrestricted 55,897,003 47,448,516

Temporarily restricted 4,133,097 4,791,171 

Total net assets 60,030,100 52,239,687

Total liabilities and net assets $  70,018,593 $  62,427,417
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In	the	Directors’	Box
• Major League Soccer 
and Foundation create 
fi rst Passback Event to 
collect and donate 
soccer equipment.

• Foundation celebrates 
“Soccer in the USA” in 
a second banquet in 
Washington, DC.

2004

• U.S. Women’s National 
Team wins their second 
gold medal at the 
Olympic Games in 
Athens, Greece.

• U.S. Soccer market 
has grown 10-fold since 
1994.

• NikeGO and Founda-
tion issue 24/7 Fields 
Program Grants in Sec-
ond Year of $5,000,000 
partnership.

• Douglas Park in Chi-
cago, IL is third synthetic 
grass soccer fi eld built 
and dedicated by the 
Foundation and NikeGO.

VIVIIVIII

Timeline of Major 
Events in U.S. 
Soccer History 
Since 1994
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Donors

INDIVIDUAL DONORS
Chairman’s	Circle	
(Donors	who	con-
tributed	$5,000	or	
more	)

Dr. Robert Contiguglia
Gary P. Fazzino
Robert Greenberg
Barry L. Gudelsky
John A. Koskinen
Kevin Payne
Alan I. Rothenberg
Nan Schaffer

World	Cup	Cham-
pions	(Donors	who	
contributed	$1,000-
$4,999)

Robert R. Belair
Michael Borislow
Patricia Bowman
Debra K. Brown
Dr. Thomas E. Clarke
Jim Cox
Joseph Cugliari
Mrs. Helen F. Daniel
Jerome De Bontin
Donna DeVarona
Michael Edwards
Eric P. Farnsworth
Robert Fatovic
Brad Figel
Richard P. Fishman
Don Garber
Mr. & Mrs. Herbert V. Giobbi
Brad Hays
James D. Hamilton
Bob Karetsky
Colonel David B. Kent
Mr. & Mrs. Brian K. Klein
Cynthia M. Krus
Steve Lacher
Robert L. Lane
Greg Lowe
Charles Marshall
Joseph A. Machnik
Francisco Marcos
David V. May
Brooks McCormick
Mr. & Mrs. Julius Miller
Patrick V. Nash
David G. Nolen
Kevin O’Keefe
Kenneth Osgood
Gregory Phillips

Mr. & Mrs. Kenneth E. Powley
Phyllis E. Riedler
Mary Eleanor Roberts
Raymond L. Rudolph
James D. Sadowski
Eleanor Singer
Mr. & Mrs. Harry A. Smith
Hank Steinbrecher
Charles Stillitano
Kenneth Sturms
Mr. & Mrs. Paul Tobin
James E. Trecker

MVPs	(Donors	who	
gave	between	$500	
and	$999)

Daniel Bernoske
Mary G. Bizzigotti
Peter Bourbeau
Branson Broadaway
Mr. & Mrs. Frank Brogan
Mr. & Mrs. Richard B. Cheney
Ann M. Cherundolo
Erik D. Christie
Mohd Dhar
Sunil Gulati
Roger A. Hale
Douglas A. Homer
Sharon Inkeles
Colin Lennon
N. Lombardi
Rachel Kahler
Timothy C. McDougald
Frederick Mendoza
Chris Murphy
Brian S. Rosen
Mr. & Mrs. Robert H. Ridings
Mr. & Mrs. John Seymour
Denise Schembari
Christine Simon
Eleanor Singer
Stanley Startzell
Lee B. Stern
Paul M. Tierney
Jonathan Tomar
Laurel T. West
Carter E. Wicks
Michael T. Williamson
Diane M. Woolard

Team	Captains	(Do-
nors	who	contrib-
uted	between	$250	
and	$499)

Rafal Baranski

Wayne Biddle
Graeme Bush
Janice Ciucki
Steve Dudash
Robert M. Drew, Jr.
Chris Ethridge
Douglas J. Fink
Phillip Genet
Alan Gourley
Denise Grady
Mr. & Mrs. Fred F. Gregory
Karen Griffi n
Mr. & Mrs. Joshua Gustine
Burton K. Haimes
Michael H. Hasiuk
Larry Holleran
John Hutchinson
Bridget K. Irish
Mr. & Mrs. Robert G. Kaler
Evan Kesten
Andy King
Ron Lake
Gary Lancina
Shaun R. Levesque
Mr. & Mrs. Gregory S. Lewis
William Mead
Frank P. Micalizzi
Jeffrey D. Morgan
Roy Nix
Jackson O’Toole
Tooraj Parsia
Issac Randall
Robert E. Rood
Debra A. Schneider
Robert M. Siewert
Kenneth M. Stanley
Jeffrey D. Stoddard
Keith D. Tabatznik
Tracy A. Thompson
Paul M. Tierney
David M. Tyahla
David Young
Gary Young
Gloria Weissberg
Bill Wicker
Carter E. Wicks

Players	(Donors	
who	contributed	be-
tween	$100-$249)

Yolanda G. Alter
Bruce Arena
Robert J. Ballweg
Jennifer R. Bathgate
Arthur Bateman
Lester Bell

Richard D. Bell
Mr. & Mrs. Robert Berdan
Ed Blades
Frederick A. Bliss
Brian Boshart
Chris R. Bowley
Milton Brown
Timothy Busch
James Cain
Dr. B.K. Campbell, Ph.D
Edward Camuffo
Thomas J. Cove
Bob Dale
Michael Diana
Sigmund M. Dellhime
Paul C. Donecker
Anson Dorrance
Robert M. Drew, Jr.
Mr. & Mrs. Steve Dudash
Gregory M. Dunham
Kevin M. Eitel
Mrs. Elaine Erhorn
Chuck Fehner
Peter Fletcher
Bonnie E. Galvin
David Gehrig
Susan Goodenow
Catherine Gordon
Liza Grant
Louis Grin
Mark Gucksblah
Linda Hamilton
Ryan Harbaugh
Whit Haskell
Pat Hawkins
Sharon D. Hayman
Robert Holcomb
Beverly S. Holmes
Mr. & Mrs. Ellie Houston
Eric Hoy
John Iatonna
John Ierverse
Karen C. Irish
Steven J. Jacks
Michael J. Janis
Julie M. Johnson
Larry K. Jones
Ronda Jungkeit
Tommy Kain
Steve Kearns
Andy King
Ronald King
Kim Koehler
Linda J. Kwiatkowski
Merjan O. Lee
Roy Leonard

Thomas Madej
John Makarov
Charles B. Markson
Mark Maulhardt
Kay and Jim McGoldrick
Laura McLendon
Owen B. Melton
Janusz Michallik
Mr. & Mrs. Ralph Miranda
Kent A. Moore
Chris Murphy
Chris Murtha
Mary C. Nally
Ford Nelson
Charles O’Halloran
Anatoly Ochrimenko
Daniel Oprea
Todd Pardula
Mr. & Mrs. Dean P. Peterson
Kurt T.Peterson
Barry Phelps
Greg Phillips
Kenneth Powley
Steve Price
Jim Reinhardsen
Seoung T. Rhim
Michael Riccardi
Frederick J. Rich
Larry Rockstroh
Steven Sandbo
Joseph Schmansky
Brian Selby
Matthew Sery
Allyn Seymour
John J. Slabock
Jan Smit
Ian E. Smith
Mr. & Mrs. William Smyth
Robert Speck
Thomas J. St. Hilaire
Klaus Stoehr
Scott Stonesifer
Mr. & Mrs. James W. Swigert
William Taub
Dr. J.B. Ticker, M.D.
Michael Utt
Francisco Valdavia
Manohar Venkataraman
Ronald D. Vormwald
Christopher Vollmer
John A. Wagner
Michael Walters
Todd Whitehead
Barry Winer
C. Yas-South
David Young

Mark Young
Mr. & Mrs. Chris Zimmerman

Supporters	(Donors	
who	contributed	up	
to	$100)

Chason Alexander
Shakir Al-Hayani
Gardiner Anderson
Mr. & Mrs. Joe Andre
Anonymous
Vanessa Aparicio
Joseph Applebaum
Coe Atherton
Mr. & Mrs. Benjamin Baker
Mr. & Mrs. David L. Baker, Sr.
Joan Baldi
Brian Baldwin
Robert J. Ballweg
John Bancroft
Ricky Banghardt
Toby Barbey
John Bava
Brett C. Barnes
Daniel P. Barnes
Greer Barriault
Roger Bartholow
Jason Baur
Edward F. Bavis
Marjorie Bauer
Alan Bellanca
Preston E. Benfi eld
Clayton Berling
Fred Berendese
Mr. & Mrs. Alvaro Bettuchi
John G. Birch
Bruce Black
Scott Blackmun
Ed Blades
Judith Blair
Timothy Blanchard
Christine Bolger
Jonathan Bondanella
William Borger
Brian Boshart
Lizbet Borroughs
John M. Bouda
Cory B. Boyce
Orlie Brewer
Neil Brickley
Jerol Brown
Russell Bruney
Scott W. Buchanan
Kathleen Burke
Tim Burkett

Katy Button
Jeff L. Byers
Mike Cainkar
Mr. & Mrs. Kenneth L. Carey
Michael Chamberlain
Kevin D. Chambers
Wilfred Chan
Denny Chaussee
Cecil Chen
Steve Chernoski
Gina Clark
Robert H. Clague
John Coia
Frederick Coleman
Thomas E. Colclasure
Frank Comunas
Debra Compton
Lydia Cook
Nigel Cooper
Spencer Covert
James Craft
Jim Cromwell
Mr. & Mrs. Paul Cronin
Jonathan Croyle
Hal Curry
Diane Dalisera
Pat Daniel
Ned Deming
Adam DeRidder
Jennifer DeSutter
William H. deVlaming
Scott Desing
Gary Destefano
Michael Diana
Robert DiBella
Anthony D. DiCicco
Daniel Dowdle
Robert C. Dowrenwend
Dan Drake
Dino Drudi
Jim Dugan
John M. Dumm
Mary Dunckel
Dennon Edgin
Thomas F. Ehrhorn
Mr. & Mrs. Lawrence E. Ellis
Kirkor Ender
David Falink
Alan Farnell
Chuck Fehner
James Feuille
John D. Fisher
Lee Finks
Glen Fletcher
Sebastian Finocchiaro
Lise M. Fitzpatrick

Players & Fans Contributors to the Foundation, 2003-04
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Maura Foley
Joshua Foreman
Viola Fortna
Thomas Fraehmke
Thomas W. Frank
Susan and Glenn Frazier
Richard Freehan
Bruce Freeman
Jean Pierre N. Gaetiens
Jeffrey Garver
Matthew Geer
David Gehrig
Philip Genet
Edith L. Ginsburg
Steve Golman
Susan Goodenow
Catherine Gordon
Jaime Gonzalez
Robert W. Grace
Michael Greenstein
Jason Greif
Gary Grider
Louis Grin
Mr. & Mrs. Richard Groff
J. Ross Gulla
Donald Gurney
Peter Guren
Arthur Hahnemann
Harry Hain
Todd Hain
Jeff Hancock
Kirk Hardie
Brian J. Haring
Stephen D. Harlan
Mary Harvey
Woody Harrison
David Hasenauer
William E. Hathaway
Pat Hawkins  
Gunter Hearne
Charles Herbert
Douglas Heydon
David Higgins
F. Eugene Hiigel
R.D. Hillman
Roger Hitchner
Ron Hirt
David F. Hoerl
William Holbrojic
Beverly S. Holmes
Walter Hopson
Hide Horiuchi
Marvin Howard
Peter Humprheys
Robert L. Hunt
Stephen Hutchins
Joseph S. Iannucci
Sharon Inkeles
Steven J. Jacks
David Jacobs
Brad Janss

The Jenkins Family
Paul E. Johnson, Jr.
Stan Johnson
Jay Kaminski
Thomas J. Kara
David Katz
Tim Kelly
John F. Kelly
Laslo Keresi
Dara Khalatbari
Ronald King
Dr. George A. Kirchner
Shaunt Kiredjian
Levi Kishbaugh
Kim Kochler
Jason Korzen
Jeff Koval
Kyle J. Krause
Mr. & Mrs. John Krohn
Jacqueline M. Krolick
Barnabas Kui
Brad Large
Claudia Larin
Gerald Larson
Vincent La Vecchia
Debra A. Lawrence
Roberta Ledesma
Sylvia Lee
Debby Lentz
Roy Leonard
William F. Leonard
Tarella Liftman
David Lifton
Richard L. Little
Robert W. Linse
Peter Loge
James Logie
Mel Lorback
Keith Lorenzen
Paul Ludgate
Linda L. Mak
Tom Mara
Aida Marentes
Kyle Martino
Harlan S. Matthews
Mark Maulhardt
Frank J. Mayo
Matthew L. McBride, III
Jim McCabe
Michael W. McCarthy
L. McCrimmon
Robert McDonald
Joe P. McEvoy
Angela K. McGowan
Bruce McKinney
Robert McLearen
Schuyler G. Meeks
Owen B. Melton, Jr.
Thom Meredith
Victor Meschures
Peggy Michaud

Rolf Moeller
Rich Moffitt
Eric Moore
Paul Monar
Matt Monjan
John P. Motta
Daniel Muller
Michael Mulvaney
John Muskivitch
Wahid Nawabi
Ed Nelson
Marcy Nelson
Theodore F. Nelson
Mr. & Mrs. Trevor Neve
Hiep V. Nguyen
Edward Niedzielski
Ron Nierman
John Noreiko
Gail Obeney
Mr. & Mrs. Ogilvie
Michael Oldham
Mark O’Neill
Ron Orland
Francis P. Oscilowski
Jeff Oxford
David W. Nicholson
Ron Packard
David M. Painton
Andrew Pankiw
James Patton
Kenneth Paul
Joe B. Pauletto
Adam Paulson
Steve Pecher
Andy Pell
Joe Pelliccia
Kathryn Penote
Mr. & Mrs. Guy Perego
Angela Persichetti
George Peters
Doug Phair
Dewey Piening
Joanne M. Pike
David Pikna
Perry Pockros
Ruth E. Poland
John H. Potter
William Price, II
Deborah Proffitt
Michael Pryzby
Nick Psomopoulos
Tony Puckett
James P. Punishill
Tom Purucker
Nick Rajnovic
Maria Ramos
David Rando
Amelie Ratliff
Kenneth Reade
Randy E. Reibson
William Rein

Michael Riccardi
Fleda Ring
Kenneth M. Risely
Timothy Ristorcelli
Pedro Rivera
Mary Robbenhaar-Fretz
Mark L. Roberts
Thomas Roberts
Brother Robert Roddy
Francis Roche
Anjanette Rodgers
Noel Rodriguez
Robert Rose
Ira Rosenblatt
Werner Roth
David A. Rowland
Howard Rubenstein
Martin Rundle
R.L. Russo
Jim Sanecki
Edy Sarceno
Allan Schoenberg
Dave Schoonaert
Ken Schoppmann
Lowell A. Sears
W.F. Seegers
Brian Selby
Donald V. Shaff
Bill Sharpless
Alfred Shaplin
Victor M. Shille
Barry Sikora
Ronald Silva
Paul W. Simon
Gilbert Simonetti
John J. Slabock
Chuck Smith
Robert Smith
David Sparks
Marilyn Spence
Steve Sperry
Bruce Spiegelman
Marguerite Sprague
Jeff Spruell
Tara Spurrier-LeBlanc
David Staszak
Jean C. Statler
Kryk Stiffler
Chas Strebler
Chris C. Strickland
Mr. & Mrs. John C. Stroebel
June Stroup
Richard R. Studley
Mr. & Mrs. Jerrod Tamashiro
David Teplow
John Thelian
Stephanie Tomazic
Dr. James R. Tomlinson
David Tompkins
Ronald Trahan
Tom Troutman

Mr. & Mrs. David Turissini
Tim C. Tyler
Alex Vallianos
Drake Van de Castle
Angelo Vasiento
Jeff Vieria
Tim Vogel
Michael Wagener
Robert Wagner
Anthony Waltier
Ruth Waltman
Jack Waterbury
Andy Wattenhoefer
Anthony Webb
Jim Welch
Emilie Welles
Chris Werner
David Wetmore
Daniel White
Richard White
Alan Whitney
William J. Whitney
Rick Wilcox
Bill Willis
Gretchen Wilmouth
Stuart Wilson
William & Gail Wilson
Ann Wilt
Eykem Woldhanna
Jon Woodman
Reverend & Mrs. Woordroofe
Brian Wright
Phil Wright
The Wright Family
Thomas Wydick
John Wynn
Chet Young
Christopher J. Young
Richard Youngstrom
Mr. & Mrs. Luis Zavala
Oscar Zelaya
Michael Zottoli
David Zuckerman

CORPORATE DONORS
adidas
Anschutz Corporation
Anschutz Entertainment Group
ARQ Sports Design
Bank of America
Brotman, Winter, Fried 
   Communications
Cambiar Investors LLC
Chicago Fire
Clark Companies
Clough, Harbour & Associates
Demosphere International, Inc.
D.C. United
Eurosport
Fabulous Company
Fannie Mae

FieldTurf International, Inc.
Fight For Children, Inc.
Garban Brokering Services,
   LLC
General Motors Corporation
Hewlett Packard Company
HKS, Inc.
HOK Sports Facilities Group,
   LLC
Hunter Industries, Inc.
Hyundai Motor Corporation
ITG, Inc.
John Deere Equipment
   Corporation
John Deere Landscapes
Johnson Lambert & Company
J.P. Morgan Chase 
Kwik Goal, Ltd.
Los Angeles Galaxy
Musco Sports Lighting
Major League Soccer, LLC
NY/NJ Metrostars
NikeGO
Number One Camps
Official Sports International
Olympus International, LLC
Raymond James & 
   Associates, Inc.
Skinvestment, LLC
Spacones
Starfire Sports
Sutherland, Asbill, Brennan,
   LLP
TeamTalk, Inc.
TGI Systems, Inc.
Thornton-Tomasetti Group, 
   Inc.
Turner Construction Company
Union Pacific Corporation
United Soccer Leagues
Venable, Baetjer & Howard,
   L.L.P.
Wedge Capital Management,
   L.L.P.

Soccer	Associations

American Youth Soccer 
Organization
Arizona Amateur Soccer 
   Association, Inc.
AYSO Cultural Exchange
AYSO Region 572
California North Soccer 
   Association
California South Soccer 
   Association
Colorado State Soccer 
   Association
Cosmopolitan Junior Soccer
   League

Connecticut Junior Soccer
   Association
D.C. Sports & Entertainment
   Commission
Downtown United Soccer Club
Eastern New York State Amateur    
   Soccer Association, Inc.
F.C. Milwaukee
Florida State Soccer Association
Georgia State Soccer Association
Hawaii Soccer Association
Idaho State Soccer Association
Iowa Soccer Association
Indiana Youth Soccer 
   Association, Inc.
Indoor Sports Enterprises, LLC
Maryland State Youth Soccer
   Association, Inc.
National Soccer Hall of Fame
Nevada State Soccer Association
New Mexico State Soccer
   Association
North Carolina Soccer 
   Referees Association
Sporting Goods Manufacturers
   Association
U.S. Amateur Soccer 
   Association
U.S. Amateur Soccer, Inc.
    – Region IV
U.S. Soccer Federation
Virginia Youth Soccer 
   Association
Washington State Soccer
   Association
Wilton Soccer Association
Women’s United Soccer
   Association

Private	Foundations

Colorado Rapids Community 
Care Foundation
Victoria Owen Klein Family
   Foundation
Venable Foundation

Charitable	
Organizations

Fort Sill Lawton
Georgetown University
U.S. Olympic Committee

Memorial	Gifts

Vincent Arena
Paul Hamilton
Mike Menard
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